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Faratronic is a professional manufacturer of film capacitor and metallized film. It 
is the biggest manufacturer of film capacitor in China and the third biggest in the 
world. It is also the sixth biggest manufacturer of metallized film in the world. Now, it 
is a key time for Faratronic, the company invested the massive fund for rapid 
expansion scal when the economic was excellent in 2007. but in 2008, the world 
financial crisis became influence the international capacitor market. The profits of the 
company was down, the company is facing with unprecedented crisis. But in the other 
hand, the other world manufacturer is gonging to stop the DC film capacitor 
production, this is the good opportunity for Faratronic to increase the capacitor 
market. 
 Based on the objective of Faratronic, the thesis studies the internal resources 
and outer environment of Faratronic, analyzes the strength and weakness of Faratronic 
and the outer environment’s opportunities and threatens. Faratronic should strengthen 
the industries of film capacitor and consolidate its leading position in domestic market, 
then realize the goal of diversification development strategies. The thesis analyzes the 
needed measures to make Faratronic reach the development strategies.  
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第一章   绪论 






























































































第三章 法拉电子公司外部环境分析。应用 PEST 分析的方法对企业所面临的
宏观环境、行业内部竞争以及下游相关行业对薄膜电容器需求的情况进行分析。 























第二章   法拉电子公司内部资源分析 






















第二节  公司面临的主要问题 
法拉电子公司自上市以来，发展较快，基本财务数据见表 1。 
 
                                                        













第二章   法拉电子公司内部资源分析 
5 
表 1：法拉电子公司 2004 年～2008 年主要财务数据 
项目 2004 年 2005 年 2006 年 2007 年 2008 年
主营业务收入(千元) 34,018.04 39,930.19 49,088.63 57,791.69 65,644.67
主营业务收入增长率 14.42% 17.38% 22.94% 17.73% 13.59% 
净利润(千元) 7,760.38 8,491.97 10,724.40 13,387.85 9,817.12
每股收益（单位：元） 0.52  0.38  0.48  0.60  0.44 
每股净资产（单位：元） 4.74  3.27  3.50  3.80  4.23 
净利润率 22.81% 21.27% 21.85% 23.17% 14.95% 

































































                                                        













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
